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UFO: 1972 SHOULD BE YEAR 


CHANCES are you've never heard of UFO so it 

might come as a surprise revelation that 
they‘ve sold over a million singles, nearly half-a- 
million albums, have an American contract with 
Tamla Motown and this month played to 23,000 
people on one Japanese gig. What's more, they're 


British ! 


For UFO (Unidentified 
Flying Object) perhaps we 
should substitute UPG 
(unidentified Pop 
any case this 
London foursome 
out under the unlikely 
nonemclature of The Good, 
The Bad, and The Ugly 
before their record company 
boss thought up the present 
appendage. Still, even 
Creedence were once known 
as the Golliwogs! 

Why then the lack of ac- 
ceptance at home “I don’t 
know. Perhaps it’s because 
the public has become a 
little tired of progressive 
rock groups and were a 
progressive rock group. But 
we do avoid the usual cliches 
and try to give the public 
something more than just 
freaky sounds.” said vocal- 
ist Phil Mogg, who works 
himself to a frazzle on-stage 
in true Arthur Brown/Lord 
Sutch/Screamin’ Jay 
Hawkins manner. 

“Too many rock bands 
think it’s enough to amble 
on stage in tatty jeans and 


PHIL HOGG, 


lead singer with 
following everywhere in the world — except at home. 


sweat shirts and do a 
moody. We try to do more 
than just play music — we 
entertain. 

“That’s why coloured 
soul artists always come 
back to popularity — they 
are real professionals, they 
put on a show.” 

Perhaps it’s being with a 
relatively small independent 
label which has held them 
back a bit over here. Cer- 
tainly there have been none 
of the massive publicity and 
advertising campaigns with 
which the major companies 
hype their newest blue-eyed 
boys to fame, but what they 
have not achieved over here 
Beacon Records have cer- 
tainly got together overseas. 

Aggressive marketing 
around the world and licens- 
ing of product to the strong- 
est company in each ter- 
ritory have ensureli UFO of 
the best chances of breaking 
through and that’s what 
they’ve done. 

It’s quite an achievement 
to be the first British group 
signed to Tamla Motown 


UFO who have a tremendous 


says Roger St. Pierre 


and UFO are proud to see 
their product marketed on 
Tamla’s Rare Earth label 
which is dedicated to pro- 
gressive music 

Tamla paid a £20,000 ad- 
vance for their services 
which shows how much 
they believe in the group 
when you consider that 
UFO was a totally unknown 
band at the time. 


But the returns are 
coming in. It cost Toshiba 
Records of Japan nearly 


£10,000 to set up a_ three 
date Japanese visit but it 
paid off with 10,000 turning 
out in Osaka and 23,000 in 
Hibiya Park, Tokyo, the 
third gig being a club date. 

Moreover Toshiba have 
sold 135,000 copies of 
UFO’s version of the Eddie 
Cochran Classic ‘‘ C’Mon 
Everybody.” 
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“Japanese audiences 
Mick 


great,” said guitarist 
Bolton, “They will accept 
anything that’s done wel 
They haven’t been told what 
is trendy to like and dis- 
like.” 

“We played opposite a 


local band called Far Out 
and an American soul show 
called Sounds 70,” chipped 
in Andy Parker, the group’s 
drummer. 
black singer named Toile 
who really showed what it’s 
all about. He was incredible 
— what a stage show!” 


“But if he appeared in 
Britain the underground 
audiences just wouldn’t give 
him a chance. You can mix 
bills over there but not here 
which is part of the reason 
why there’s so little work.” 


Apart from their Japanese 
success, UFO have seen 
both their single and albums 
in the German charts and 
they played an incredible 
gig at the gigantic Town 
Hall in Wuppertal which led 
to rock shows being banned 
there: “There were so many 
people outside trying to get 
in that a riot started. It was 
pretty frightening in a way, 
we got mobbed on-stage and 
I thought wed never be 
able to get away from the 
place,” saiki Phil. 


I asked bassist Pete Way 
how things were going for 
them in Britain: “Well. the 
first album only did 3,000 
but the second one looks 
like doing better. We always 
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THEY BREAK BRITISH MARKET 


go down well in the clubs 
and colleges but it’s not like 
abroad.” 

The group would most 
like to start their break- 
through in America: “I 
think the Americans are 
more into being entertained. 
They like outrageous stage 
shows and we tend to go a 
pie pegek sometimes,” said 


“What we really want to 
do is take the light-show a 
stage further, because that 
scene was never really ex- 
ploited and create a true 
multi-media experience. 


“I think you need Ameri- 
can money to do that but 
obviously the ultimate aim 
is British success, after all, 
overseas hits don’t mean a 
lot if you can’t get recogni- 


tion among your own 
people.” 

= 
Doing well 
Considering their first 


album only cost £500 to 
produce and that the group 
isn’t two years old yet, UFO 
haven’t got much to com- 
plain about with such in- 
credible sale making. Sure 
they will not starve but now 
they are into the hard graft 
of breaking into what has 
become probably the tough- 
est market of all for new 
rock bands — right here at 
home. 


